NATIONAL JEWISH POSITION DESCRIPTION

I.
JC  8320  JOB TITLE     DIRECTOR/MARKETING            DATE   l990   


FUNCTION MARKETING/DEVELOPMENT  DEPARTMENT    MARKETING             

II.
PURPOSE AND SCOPE


To increase patient referrals and clinical services by analyzing, identifying and communicating with prospective markets for patient care services.


III.
SPECIFIC DUTIES


1.
Manages the design, implementation, analysis and reporting of research to identify referral/admission factors, to identify characteristics of referring physicians and patients, to evaluate patient and physician experience with the hospital and to evaluate institution communication efforts.



2.
Identifies and analyzes needs of current and prospective markets (i.e., physicians, patients, families, community, competition, legal environment) through research and feedback.  Facilitates development of services to meet these needs (E.G., self-referral information services, health education programs and pre-admission procedures).



3.
Participates in setting institutional marketing priorities through the development of institutional and program marketing plans.



4.
Directs or implements the design, writing, editing and distribution of brochures, correspondence, the physician newsletter and other promotional activities which inform referring and prospective referring physicians and prospective or new patients about services of the hospital to include emphasizing those aspects which will lead to increased business.  Plans and supervises events including professional conferences, alumni meetings and spirometry testing to increase awareness and promote a positive hospitial image.  Participates on the Center's CME committee to ensure medical quality of physician communication pieces.



5.
Serves as liaison with former fellows and referring physicians, external marketing consultants, medical suppliers and pharmaceutical companies as these relationships affect marketing activities.

6.
Supervises and manages budget, staff, and operations of the Marketing Department and LUNG LINE Information Service.

JC   8320   


IV.
FACTORS:
1-SCOPE OF INTERACTION:  Organization

2-REPORTS TO (TITLE):  Exec VP/Marketing and Development

3-AMOUNT OF SUPERVISION RECEIVED:  Monthly

4-DIRECTION OF STAFF (TOTAL NO. OF DIRECT AND INDIRECT REPORTS):  11-30

5-FORMAL EDUCATION:  Bachelor's in Marketing or Health Administration, 

Master's preferred

6-JOB EXPERIENCE (TYPE & TOTAL AMOUNT BEYOND FORMAL EDUCATION):  5-7 yrs

consumer or service marketing with demonstrated success in business development

SPECIAL SKILLS:  Skills in research design, analysis of statistics, excellent writing and communication, image management, promotion media use (e.g., mailings, printing, advertising, etc.)

CERTIFICATION OR LICENSURE REQUIRED:  None

7-DISCRETION/JUDGMENT REQUIRED:  Establishes procedures

8-PLANNING (TIME ON JOB SPENT IN PLANNING):  1/3 to 2/3

9-SCOPE OF ACCOUNTABILITY:  Multiple Cost Centers/Departments

10-FISCAL YEAR DOLLARS UNDER COST CENTER SIGNATURE AUTHORITY OF THIS 

POSITION:  $500,000 to $1,000,000

11-PATIENT/PUBLIC CONTACT (TIME ON JOB SPENT IN PATIENT/PUBLIC CONTACT):
1/3 to 2/3

12-WORKING HAZARDS (LIST SPECIFIC ONES):  None

13-PHYSICAL DEMANDS (INDICATE STANDING, STOOPING, BENDING, TWISTING, 

POUNDS TO BE LIFTED, ETC.):  Limited

